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THE SUREST THING
THE STAR'S CIrCULATION CAN

ALWAYS BE RETLI UPON.'

"Whit Washington is as an advertising it
propiosition cin only be understood by an

.ialysis if its population," said Mr. G. A.
fLowis. the advertising manager of the I
t'-iks stores. "Washington is composed of Ir

poiplie who come here from all parts of
the country to work c

for the government
or to work for those
who work for the
government. T h e y
came here accustom-
ed to the advertiing I
in other cities--ac- t
customed to the Chi-
cago style, the Den-
ver style, the Kala-
mazoo style. the lBos-
ton style, the Texas
style, the Pittsburg
style, the Florida
style or the style in
Sa n Francisco and

G. A. Lewis. their expectati.'ns are
equally vared in re-

g.M L 1 i-m la In pri-s.
\\h. wrking popul-at on. fir we

1 *' f .t ' anr no mills. Vatshing-
: is in a high plane of in-

t tak- a high-gr.ide iews-
1-. . :nwhk( .f a circulation hire.

i! .wspa;iwr. a poorly edited
n pA' r1. unr-h itbl" newspaper would
il nt h in W ashington.

kh:i. iftral t w.' In other cities is
! I inws in Wa h'igton. A treaty with
S;n. army arp"intmnts to the Philip-
i ra w r t r'y of the Tre:isury, a

trrigat:' Arz a ir s:lam-ht'
.\l.i-ka ar- i'-ms of .1al news in Wash-
Tgiun.'This give- ur newspapers an
-nmou ti'H nd -'Ii s to a paragraph

a ery :hit wui I ik,: a colunm almo t
ii ijn-r-_1%-I. I 'in1* etimploving a
are st-ff ,f !'igh .: .1 experts .roi the

coinserva-. i i::i in this c-untry.
Ihe .4 r n vVi -riti-es its reli:it iity

tyuh ty. --ss you live in
Vinu:n for fir- t y'ar you can't

lr: it' thi' pro which everythlng
it I- prini' I in T:, Star Is obligod to

pass bef it ti th> Ilublic. The
emizin: grasp Th. S: r his of every sub-
J1rz - t I mblio int r- -: in all it.; b.arings
i tly -uiiad by th amizing Intelligence
Wf t r rn Aiers. '' s experts di not
Sely a 11A comb. inai ion more closely
t han i )j-:o rtidy Th- Star. It comes out
at tI- tim whin th pIpulail-n Is ready
t., r- I. ;%,, rtme'::: smploy are through

it 4 -i-k n It t\- plenty of time
:'i,-r hi* t-read rh- Star, much as It
'ntaini-. An th-y ;,r,' a reading public,

k-11nh int'r st d in :hi wide range of
r.-wA Th-- Star pubh- -. and particularly

-: p ial f i''res. Thcy are as
n - i- (.f tim of mind. and

T,.. Stir st4 befir.- th-'m an abundance
oft the b '-t in miciln,m art. mu-ic,
a w- '-k Th, Sta . ; itt a nmag-azine'.

If I w re h:i. :n.- choice of things
in ii wi i I w~ .. k fir the owner-
ship o'f th.-\New Yt rk He raid. the Balti-
lri-r 'oi t*rnh W' At.ngtoni Star.

"Thit s er- 'ii-a is the sure:t
thn thi' w'rbh If theire is anytb-dy t

whti i- i.. in iu ti .t the cilrcubition t
of ThIe Stir n h" wants to--I havete
E'- - rl-<i sf'h

TAKING Il

AlN EVENINGPAPEROCITY

THE PULLING POWERS OF THE

STAR CANT BE OVERESTIMATED.

.0 -9 dof Wshington.
a:. e n -. vitu" of i tr

piri.- ; aof- :h space. Thue P'aals
j I rm.'- -i-ge acurattly of

II .1 --'ngton mewspiantrs.

r-''f the fashionabile
Ii n' 1and cuniters are offered a

surprisingly 1 a r g e
:h-lee of the goods

~ hat appeal to a dis-
erimnting putrchas-
ing both the middle
and the upper classes.
The store methods

are those employed
by the largest and
most sue cessaful
stores in New York,
Philadelphia and Chi-
esgo. They have en-
abled the Palais
Royal to attain a
strong position with

W. Q Kent. the shopping pubjie* * *of WashIngton. and
to secure each year a notable increase over
the busirss of the year before.
.The writer of the Palais Royal advera 1

a

7

the Engine Roon
nents has this t5 say: "The efficacy of
7he Evening Star as a. advertising medium
-an be summed tip in a very few words-it
ias always entirely covered the field and
ras always brought sure returns. Not
rantlng credit. the Palais Royal must rely
nainly on prices and quality-the former
nust be lower or the latter must be better
han prevailing. These facts must be con-

tantly demonstrated in deeds and words.
nd extensive and convircing advertising
s rendered positively essential. and much
aore important thar. to the merchants
vhose patrons are tied to them with "ac-
ounts." The Palais R.lyal advertisements
a The Evening Star have been extensive
nd eontinuous for rr-arly twenty-five years,
tot because it is a law-priced medium, but
iecause results have been uniformly good
and certain. Cnditi'.rs make this an

veiing newspaper tow:.. and. since every-
fody seems to read The Star. it is difficul:
o overestimate the va o' such an ad-
*ertising mediurm
*The enduring strF-rgt h r! The Star is the
ut-omo of strikt hnotven the part of the
oroprietors. The adv.-rti-r is told the ex-
et circulation and ho kt w he is told the
xact truth. The Star .isd with confi-
lence. because it is kr. win that only the
iest interests of W;. in n are at heart,
tnd that neither f-a :1r favor will influ-
nce the inaiagen-nt Aid ldo not the ad-
ertisements reflert the same honesty of
aurpose? We do k w that objectionable
aiv.-rt-isenents n.*'er - -a the kiee-n eyes
if the management an I r-a ways prompt-
yrejected. The'. : r's 'rner stone' is

tli right."

FOR MEN AND WOMEN

LDVERTISEXENTS IN THE STAB

REACH EVERYBODY.

Mr. ;eorge W. Mi-'r. proprietor of
he Miller AdvertIsI.g 1-:r, v and the Mil-
er Art Prcss, with exarne offices in 11th
trevet and the patr'age a score of suc-

c s. local adver-
tjsers. is an expert
both at ad. writing
anI designing and
has a knowledge of
Washington adver-
tsing mediums and
n'-:hods that he has
g.l:ed in many
years' experience. He
has also a critical
k'.wledge of adver-
t'.*:.g in other citics
fromn' acquaintance
with the advertising
fraternity in the
pr;:lcipal cities and

Geo. W. Miller. .fn comparison of
- te advertising and

he advertising mediums -f different cities
s the opportunity has ofFred.

The Star is First.
"After comparing th" results obtained by
divertisers in other cities with the results
htainid lby advertis-rs in. The Star of this
ity. I am convinced that no newspaper in
h' l-nited Stateso~ completely covers its
eld,"~ says Mr. Mille-r. "All that has been
rinted about The Star frnm time to time
abashitely true. I: does reach practical-

PAPER.

y every family W:asahington that isvorth reaching. It .'. s have a marvelous
nfluence upon its read'-rs and they respond

vonderfully to its w.ix- rtising. It does

lave a very unuisua l ulling power, a pull-

ng power that no r.ewspa-per anywhere in
he country has in eanl ratio, judging
rumI what adivertisers and menrchatnts tell

ne of the- papers int oJthr cities, andl what

know to be true by ipersonal experience.
"It is true that The Star's circulation is
xactly what its owners replresent it to be.Cobaody in Washingtm *ver doubted that,mnd if any-body anywhere else doublted It,Che Star keeps its books wide open for anyadvertiser to walk in and look them overany time, And it keeps its press room open.

But that is not the proof we that live here

n Washington consider the moat. It is the
roof we have before our eyes every day-

n our own familIes and on the doorstep.

All through the resident sections of the

tity, go anywhere you like where there are

tomes in the District of Columbia, and you
viii find the paper left on the front porch.

ad where The Star is not left on the steps

tis brought home by the master of thetouse who buys it downtown in order to'ead it on the way ttptown. But this is thetiception and not the rule. The women of
he family want The Star as soon as they
an get it, and usually insist upon havIng iteft at the door. They are the important
onsideration for advertisers.
"Ninety per cent ot all the byg intores is done by Women. Todmiaenyen the purehasing of h and>rothera. 'Ibe man who attemapts to by

tie nevkties and overcoats without cnut

ng his women folks has nerve beyond the
rdinary.

Why Men Reid Star Ads.
"But a curious thing about The Star is
he fact that the men of WashI~toasgeg

[1.carefully as the women do. This Is because
The Star has successfully cultivated the
ad.-reading habit. It is a pleasure to read
the ads. in The Star. They are interesting-
ly written. They contain the brightest ad-
vertising brains our local merchants can
secure. They are beautifully printed.
Newspaper publishers all over America
send for The Star to get the best ideas In
ad.-writing and ad.-setting.
"The men of Washington have found that

the pleasure they take in reading Star ad-
vertising is an accompaniment of profit.They have learned that It is a matter of
importance for them to keep in touch withthe merchants who advertise in The Star.
rhey have learned to look in The Star for
not only bargains, but for announcements:f every character, and thus you will find
rhe Star proving valuable for a long list of
things seldom advertised in newspapers.The merchants of this city have found
the cultivation of trade by other means to
be expensive and not so productive of re-
sults. Even merchants who cater to the
trade of a limited list find they can get
more business through Star advertising
than they can through circulars, booklets
r)r tursonal solicitation. though these
things. (specially booklets. are concomi-
tant with good advertising aiways. By this
I mean that the best way for any man ex-
pecting to do business in Washington.
whether he caters to a hundred people or a
hundred thousand peoplo.' whether he ca-
tf rs to business men or to social butterflies;
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whether he runs a barber shop or a bank.
a department store or a store that deals in
a specialty, is to spend most of his money
in The Star. and then back it up by his
goods and supplement it by bright, artistic
booklets and catalogues and brochures-ac-
crding to his line of business.

The Star's Success.
"I do not mean this as a comparison of

The Star with the other newspapers of
Washington. We have splendid newspa-
pers here. They are valuable newspapers.
but this fact does not alter the fact that
The Star has attained a place in the news-
pnaper and advertising world that makes It
fa-mous the world over and a notable in-
stance of marvelous success by the steady
employmnent of the bEst methods and the
strictest adherence to the principles which
it has established.
"The fact that is not least important

about The Star is this: It enables an ad-

vertiser to cover the whole of Washington
at a price that is remarkably moderate
considering the service rendered. Compar-
ing Its rates with the rates charged by pa-
pers In other cities and comparing Its rates
with its circulation and the results Its ad-
vertising brings, and any one who is well
Informed will say there is not a newspaper

In America gives more sfor the money--
and few, if any, that give as much."

"When it comes to circulation, no one

ever doubts The Star. It has exactly the
circulation it claims and Is ready to prove
It at any time.

Bates.
"The Star's rate is Its rate card. No-

body ever thinks of trying to get space in

The Star for less. When we bublish an
advertisement in The Star we know that we

get a certain amount of business the next

clay. Nowhere else In the country do mer-

shants expect so much from their advertis-
ing as merchants here expect from The

Star. Women wait for The Star before do-

ing their buy'ing, and It has great value

slso for reaching the men of Washington.

"Some advertisers make the mistake of
~rying to get special position In The Star.
['hey try to get over on the back page.

Really the 'best place in The Star is run-of-

laper.

"Advertising to be successful in Wash-
ngton must be of the WashIngton kInd. It

nust be neat, artistic and nicely written.

[f it is big and coarse that fact swings It
tway from the path of the reader, and It is
passed by. The advertiser who wants to
get the best resulits from his expenditures

a this city must have his advertising con-
~orm to the Washimrton style, which we
hink is the best advertising In the coan-
ry, an opinion which seems to be pet-
y well shared by advertising men all over
he United States. We think it is good ad-

rertising, because it Is the be'st advertising

hat we can learn how to qske. It Ts the

cind of advertising that makes a newspa-

>er look readable and artistic and interest-

ng on every page, and which makes every

sage of the paper a good page for the ad-

rertiser. It is the kind of advertising that

tttracts and does not offend the reader.

N.: the miobe did not car to trvel

n a kiss; deumaedy not. Oh, yes he had

nted it; Just one.
"I got asyetfilanded in the midst of about

!eur sem ofe ssbe, ad I wasee s

-Printers- ink ant caewor.eehe
in the ehoolof a s what has
pladed the Ousy b*ahi torseet and
1esding dpartment stu et our city t'eiat,
wen the sentimets d.nei br A&. A
Kantman the manxM ,and advertisin
man for . Kann. SonS 4 Co.
"Yes, I have seen thklg estabiishmen

grow from a very sma, spig and helped t
nurse it until today It' 4n oak of gs

steegth. The e
- -cshb of a house lk

drs depends on tw
great factors--truth
ful advertising an
honest goods. Who
we first started her
in Washington, abon
nine years- age,- w
started in a ver
modest way. W
crawled along th
path of success slow
ly, and, as w
thought, surely
Everything we dii
was on the sam

A. Kafma principle. A columi
of advertising thei

was as big as a page of the present time
First we tried one paper, and then we triei
another, and still another, until today wi
are known as the largest advertisers i
Washington. whien fact advertising sta
tistics will prove.
"Regarding the doings in our advertisinj

department. I would say that there art
many little details connected with this
branch which may not be of as much inter
est to the ad. writer as they are to the pub
lie. Not to be in the least egotistical, I an
prone to say that our firm was the first t<
introduce a store department sheet for ad-
vertising matter, which has proven quite g
help in forming advertisements. You se
this is what I have reference to." Her
Mr. Kaufman handed the reporter one o
the sheets, which was In else 720, upor
which were printed the firm's name and ad-
dress, department, date and the following
instructions: First. Copy must be handed
in the day before it is to be used-Sunda3
copy by Thursday morning. Second. Dc
rot abbreviate names of fabrics and makers
but write in full and plainly. Third. Givi
full description of each item and state
regular as well as advertised price. Fourth
Put a cross opposite the most iiportani
items. Upon a blank sheet like this dicta-
tion is made to the typewriter, and the
matter is prepared for the paper which it
to be issued the day following. thus allow-
Ing a margin of a day in advance. I waE
also told that the pags ads. that appear ir
The Star are made up in time to have the
proof early on the morning of the day ol
issue.
"Do you keep a record of all of your ad-

vertisementsy-
"Most assuredly; we have a monthly rec-

ord of every advertisement which appeari
in all the Washington daily papers. whict
is gotten up in hook form. giving us v
chance to refer back to certain days t(
compare trade and tell exactly the condi
tions of the weather."
"Do you do any uut-of-town advertising?'

METHOD.

"Quite a little." replied Mr. Kaufman
"We are well represented by weekly papers
throughout Virginia and Maryland. whici1
also reqiuires quite a little of attention re-
gar-ding changes."
"I notice that you do not use cuts as ex-

tensively as some of the-other advertisers;do you not believe in their efficiency?"
"Yes, somewhat; but it seems to me thai

in the majority of cases the space could be
used to better advantage in advertising
some specials in which the public would be
more interested, because it would be more
of a beneficial attraction to the shopper.
"The Washington Star, with its big field

of readers, clear, bright editorials and
newsy columns of everyday doings, has con-
tributed materially as one of the guiding
stars of our growth. I know of no other
daily paper in the Union which caters to a
population the size of ours with as much
satisfaction to its readers, as well as those
who bank their money for profitable results,
as the Washington Star."
"Your question regarding our holiday dis-

play can readily be answered. Our stocks
as you see them are by far greater, bctter
and lower priced th'in any of the past
years of our business career, but what gives
us greater prestige this season are the
many new novelties which our Mr. Louis
Kann and other buyers bought while abroad
this past summer, giving the shopping pub-
lic of Washington many exclusive things
which others are unable to show.
"The firm, as well as myself and adver-

tising assistants, extend to the founders of
The Star on tins, the fiftieth anniversary
of their grand success, still greater laurels
and another half century ,of good health."

USESNEWSPAPERS8ONLY
KING'S PALACE REACHES ENTIRE
MARKT THROGggggTHEgTA,
Mr. Arthur G. Newmyer, the advertising

agent for King's Palace, is exclusively a
product of Washington insatitutions, and is,
therefore, particularly well equipped tc
speak of local advertising conditions. He is
a graduate of the Distriot schools. managed
"The Balance Sheet," the school periodical
of the Business High Seool, and there ob-

tined the commer-
eigtI training which
lies estibised hin
in his present posi-
tibn.
"We have undoubt.

ityhous south of
P'hEladelpkla," hi
sit r---a.y "0.
sek includes -aisg paavylneef cloaks

and sits, dry ge
fancy gse .j

similar wargg;apt
a' sofiaryanite
holse, and our ..imA. 0. Xewme.. ~saorg that u...m,

"Tebsiani fortyeen yearsolT

es ya vius a~
Waupss .trad tes

VghWa We baft a. aeWetlo aNIVIm
wich eV miafe wa: 7files ts
uta yan IF&& aa vahame to etat W To
apport suk a' tofforg as that zbg9
Palace hm needed fcmatu we
have had 40 ame. hrg. warwrooms.

aanny importations have .bees made
we bae hast the elsent Vatek

on .the busine at the whole milummy
wor14 But the cidlever in our effortSa to mae trade hvet alredy In-

andB advertisog.-"After many trials af other methods the
managers of Ings Palace have restricted
their trade annoonoments to the daiy
papers at Wahington. They beieve that

r no other means reaches the potential buyer
with so much eertainty or-in so favorable a
light. To one glance at a billboard the
woman bi-yer in a -bousehold gives ten to
a newspaper. She sees the billboards from
the street carsamly when-ahe has made up
her mind from the newspapers what to
buy and has set out for some particular
thing. As for the men, all the street ad-

D Viartisdng In the lbrld 16 lost on theb. They
- whirl by with their eyes fastened on news-
papers. Occasionally we send circulars
through the mails, but they are intended for
special classes and sjecial occasions, and
could not be expected to reach half so many

t persons as the newspapers.
In Washington Papers Only.

"Our advertising Is confined exclusively
to Washington papers. This Is because the
Washington field is at present large enough
for our facilities and because every one in
Wkshington reads the local papers. Of all
the advertising we do, The Evening Star

I gets at least one-half. This is a direct con-
sequence of direct results. These results
are due to The Star's greater circulation, to
the fact that it goes Into the home and
stays there, to the fact that it is read by
every member of the family of a reading
age, and to the fact that it Is invariably
clean and wholesome.
"King's Palace thus demonstrates in the

most practical way Its faith in The Star.
Personally. I believe It to be an ideal ad-
vertising medium. It covers the entire
city and covers It well. Its presswork is
admirable. It displays 'ads' with the rarest
skill, and the ad. writer Is thus enable4 to
say whatever he wants to say to the en-
tire city. As King's Palace and The Star
are almost contemporaneous in their birth
and development, we extend our cougratula-
tions to you with especial gratification."

TRACEBDIRECTRESULTS
HECHT & COMPANY PIND STAE

"ADS." PRODUCTIVE.

"Our business." said Mr. Alfred T. Marks.
advertising manager for the firm of Hecht
& Co., "has much more than kept pace
with Washington's commercial progress
during the seven years we have been
established, the year just drawing to a

close having been the most successful in
our history. Within a few weeks we will

begin the erection of
the mammoth new
addition to our

stores, the property
immediately adjoin-
ing our present es-
tablishment on the
north having been
purchased for that
purpose.
"To what, chiefly,

do you attribute the
continuous and rapid
growth of your busi-
ness?"
"The two most im-

portant factors are

Alfred T. Marks. strictly up - to - date
store methods and

the liberal use of printer's ink, althoughthere are many contributory reasons of al-
most equal importance, such as the buying
system In which our seven stores co-oper-ate. We have five establishments in Balti-
more and one in New York city In addition
to the Washington house. Then, too, our
unique and broadly liberal credit plan has
met with the enthusiastic approval of manythousands. as is shown in the fact that we
have opened more than 100,000 accounts,
and have today on our books about 42.000
open accounts. You will understand our
methods are entirely different from those of
the old-fashioned 'installment' houses when
I say that the same prices prevail.whether
a patron has purchases charged or payscash. There Is absolutely no additional ex-
pense for the 'charge-it' privilege.
Increased Allowances for Advertising.
"Of course, our advertising plays a most

important part. We are spending many
thousands of dollars annually, and are
steadily increasing the appropriations.
About two-thirds of the expenditure is de-
voted to Evening Star advertising, from
which 'we have always secured prompt and
satisfactory results. Our advertising Is
carefully prepared, and exaggerations or
misstatements are never, under any cir-
cumstances. permitted. Proofsheets of all
advertisements are submitted to a member
of the firm or the general manager for
O. K.
"We have carefully and closely watchedthe results of our advertising, and are fully

convinced that The Star covers Washing-
ton most effectually, reaching all sections
and appealing to all classes."

Tracing Direct Results.
"Have you been able to trace direct re-

turns from Star advertising?"
"Invariably. I may say that three-fourths

of the responses to our advertising are
uwrect, although I am a believer in 'cumu-
lative' result . and that money spent in ad-
vertising of .he right kind Is not in any
sense an e~y pense, but rather an invest-
ment."
"What are your chief lines?"
"Ours Is a department store In the most

modern and up-to-date sense. Everything
wearable, from head to foot. for men, wo-
men and children, dry goods, upholstery
goods, notions. bric-a-brac, toys, etc., make
up the lines. Men's clothing and women's
ready-to-wear tailored garments are the
most important departments, and these
have taken a place with the best displays
of the kinds in Wasiangton. Every depart-
ment is presided over by a manager of long
and successful experience, and the lines are
always kept up to the very moment in
styles."

A Good Year in Prospect.
"What, in your opinion, are the business

prospects for the coming year?"
"Every indication points to an exception-

ally prosperous year. Many Industrial Is-
sues which have been disturbing factors
during the year just cloning give promise
of early and permanent settlement. Manu-
facturing and wholesaling interests are on
a splendid basis. We are looking forward
to a most prosperous season.
"In behalf of Hecht & Co. I congrat-

ulate The Star upon attaining its half-
hundredth birthday, and hope it will be
with us for many years to come as the ex-
ponent and exemplar of clean, clear-cut
journalism, an honor to Washington and a
credit to itself."

THE BEST MEDIUM
ADVERTISE=METS IN THE an=

RUINwG BESULTh,

"I can speak without any reservation as
to the superior excellence of The Star as
an advertising medium," said Mr. Samuel
Hart, the advertising manaer of Lana-
burgh & Bro. "Whenlfirst tookchargeof the
advertising department of this store, about
five years ago, we were doing a mall amout
of advertising with The Star-less thian000OO lines a yerAt the present time

we are runaingr mnorethani lQSMS imas,- ad are increasingthe amount righAt~Aet, se that neat
sen.' our ashes in itsonnumi viM be eo-

r mTHOD.

AN AD. WRITER'S VIEWS
HE STARS CARE OF =KALL AD*

An authority on advertUing and Its value
iJ. Albert Shaffer, the newspaper adver-
[sing man of this city. Mr. Shaffer does
ot confine himself solely to the local field.
Is is a recognised advertfing agent and
laces business during the year in from
eventy-five to 10 newspapers and maga-
ines of note, extending to the middle west

and to the extreme
south. He always
picks the beat medi-
umX and believes
that none other pays.
Mr. Shaffer enjoys

the same high olin-
ion of The Evening
Star as an advertis-
ing medium as othere
who know, and Mr.
Shaffer's opinion is
worth something.
There are some

people in Washing-
ton who think the
advertising r a t ee

,J. Albert Shaffer. here are high.
To this Mr. Shaf-

w says no. He states from his personal
nowledge. covering the daily newspaperS

JVERY WAGON.

a vast territory, that the rates israshington are not only as low but lowertan those of any considerable city in tbe
nited States, the character and quality of
.e circulation of the newspapers, of course
'nsidered.
the remnarkab'e hold The Evening Star
is on the Washington advertirers Mr.
iaffer sums up .n one word-"Rtesults."
Mr. Shaffer and his staff of able assist-
Its. Mr. Fred. Allen and Mr. George W.
rather, write and manage the adver-
sing of a large number of solid and con-
rvative Washington business houses.
mprising almost every line of industry,
id which do not believe in splurge adver-
sing, but keep at it all the time with win-
ng persistency. This is Mr. Shaffer's~licy.
"The Star takes such remarkable care of
e small advertisers." said Mr. Shaffer.'his is on the principle that the large ad-
*rtisement will take care of itself. The

t..

ergga big adres.mv

mr des a. is s

-maidn paper.

THE XODEB]

fore us that the business of the firm has
noticeably increased as our advertising in J
The Star has been enlarged.
"I have found out by comparisons that

The Star I. without a doubt, the best ad-
vertising medium in Washington. Any-
thing advertised In its columns sells, for
the people of the city have learned to have
exceptional confidence in what it presents
to them. The paper circulates among the
best class of people, and it is considered
that a household in Wasnifngton without
The Star is incomplete-there is something I,
lacking to make the domestic life the most t
enjoyable and beneficial. It goes among
the class of people who always have the
money to spend for goods. When they I
are advertised in The Star the people know gi
they can depend upon them.
"It doesn't matter what the condition of

the weather may be, for when we advertise
bargains in The Star there are always pur-
chasers out to take advantage of the spe-
cial sales, even though they sometimes have
to come out in the rain and mud to do so.
If the paper says the goods will be offered
at a certain price on a certain day, the peo-
ple know that they will not be disappointed.
"As to the make-up of the paper-its

general appearance-i want to say right
here that if the publishers of papers in
other large cities want to get some pointers
on how to get up a first-class newspaper, as
respects its style, display type arrange-
ment and attractiveness, all of which play
an important part in catching the eye of
the reader, they can obtain the informa-
tion by a perusal of The Star. The clean,
solid business methods of the management
are indicated in the appearance of the
paper.
"I was struck with the truthfulness of a

certain article which appeared in The Star
a few days ago, relative to circular adver-
tising. In which it was stated that a man f
sent out 3.000 circulars, advertising a par- Ii
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ticular article. He was obliged to pay for 01
the printing, for the paper on which it was V
printed, for the postage, and also the cost ti
af addressing the circulars, the total cost U
smounting to about $I.0(MO. The same ad. ti
:ould have been put in The Star for the ci
natter of a few dollars. and it would have
reached as many or more people and been Iha
3roductive of larger and better results, as ISi
t would have enjoyed the advantage of the
~onfidence of the public accruing from the almigh standing of the paper. P
"As I said before. The Star reaches the ti
ntire purchasing public of the city, the peo- se
1e who have the money to spend. It has cc
wonderful pulling power. its success is al
lue to the fact that it is a good, straight- ti~
~orward newspaper, having solid principles n:
and sticking close to them. Its managers p~
mnjoy the perfect respect and confidence of
-he people of this community. They have tI
nxade a great newspaper, and they are"
niaking it better every year. It is a monu- v
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